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Senior Product Designer

I ’m a Senior  Product  Designer  with 8+ years  of  experience designing complex,  
data- informed digital  products  that  so lve real  problems for  real  people .  At  Lowe’s ,  I  
des igned enterprise-scale  experiences  across  web,  mobi le ,  and app for  mil l ions of  
monthly users ,  contr ibut ing to  $4B+ in annual  revenue.  My path through market ing 
gave me something most  des igners  don’t  have :  a  deep,  inst inct ive  read on how 
customers  think before they ever  reach a  UI .  I  br ing that  perspect ive  into ever y  
product  problem I  work on,  f rom zero-to-one concepts  to  mature convers ion flows.

EXPERIENCE

2022-Feb 2026 |  Remote

Product Designer -  Lowe’s  Companies,  LLC

Led strategy and interact ion des ign for  Recommendat ions &  
Personal izat ion  and  K i tchen &  Bath  experiences  across  web,  mobi le ,  and app,  
spanning the fu l l  purchase journey f rom Home through Car t  for  mil l ions of  
monthly  v is i tors . 


Owned  V i sual  Scout  and  Keep Shopping For   f rom init ia l  concept  through 
launch,  two zero-to-one features  that  produced  +9% conversion l i f t ,  +12% AOV 
growth ,  and  $70M+  in  combined revenue  impact  during A /B  test ing . 


Designed key flows of  MyLow Design ,  a  GenAI-powered bathroom planning 
tool  that  helped customers  go f rom inspirat ion to  a  complete product  l i s t ,  
contr ibut ing  $30M in revenue whi le  improving conversion,  AOV ,  and reducing 
abandonment . 


Bui l t  and scaled  Shower Door Selector  and  Wi l l  I t  F it ,  decis ion-support  tools  
that  reduced purchase hesitat ion,  expanded across  10+ categories ,  met  fu l l  
ADA / WCAG compliance ,  and suppor ted  $25M+ in projected business impact . 



Ran usabi l i ty  test ing  and synthesized cl ickstream data to  ident i fy  f r ict ion ,  
va l idate hypotheses ,  and i terate  rapidly  in  par tnership with Data Science and 
Engineering.    



Ser ved as  a  core contr ibutor  to Lowe's  design system ,  ensuring consistency,  
scalabi l i ty,  and craft  qual i ty  across  interconnected product  surfaces .



Pushed back on product  direct ion when research surfaced misal igned 
assumptions ,  winning stakeholder  a l ignment through evidence-backed 
design rat ionale .



EARLY EXPERIENCE MEASURABLE IMPACT

2020-2022 |  Harr isburg,  PA Revenue influenced $4B+

Marketing Manager -  HB Home Ser vices,  LLC

Designed end-to-end customer journeys for  a  home 
ser vices brand across three markets ,  developing 
personas and mapping real  user  workflows and pain 
points  to  bui ld  digita l  experiences  around how 
customers  actual ly  made decis ions .



Led a  ful l  d igita l  overhaul  including three new 
websites  in  under s ix  months ,  coordinat ing across  
vendors  and internal  stakeholders  in  a  fast-moving,  
i terat ive  environment .  



Integrated CMS and CRM platforms to  streamline 
complex operat ional  workflows and communicat ions ,  
reducing mai led renewal  not ices by ~70% whi le  
improving re levance and response rates .  



Audience-centered strategy contr ibuted to  revenue 
grow th from $2M to $5–7M annual ly.
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Interaction Design User Research

2019-2020 |  Annvi l le ,  PA Information Architecture 

Digital  Strategist  -  Lebanon Val ley Col lege

Defined information architecture and content 
standards across 100+ pages ,  improving clar i ty  and 
findabi l i ty  across  a  complex inst i tut ional  
environment with mult ip le  user  types .  



Bui l t  cross-depar tmental  a l ignment without direct  
authority  through clear  communicat ion and 
evidence-backed design rat ionale ,  a  sk i l l  that  
shapes how I  work with cross- funct ional  teams 
today.

Journey Mapping

Usability Testing

Design Systems

Mentorship

Figma

Agile Development

ServiceTitan

Prototyping

Task Flows

FigJam

Data-Informed Design

2016-2019 |  Harr isburg,  PA
Digital  Director  -  Cumu lus Med ia ,  Inc Home Services Industry

M anaged digita l  experience across  five high-traffic  
radio  stat ion proper t ies ,  growing digital  campaign 
engagement by ~20% through improved cross-
channel  consistency.



Streamlined product ion workflows and reduced 
campaign turnaround by ~30% ,  an ear ly  lesson in  
how operat ional  th inking and design thinking aren 't  
that  d i f ferent .

EDUCAT ION

Cross-functional Leadership

Claude Code

Enterprise SaaS

GenAI Integration

Lebanon Val ley Col lege

B.S., Digital Communications

Annville, PA


